CONTENTS

06

12
13

14
16
17
18
20
27
22
23
24

26

28
34
35

G

REHTEZD
ZD8ailc
H AT THIA S FREIE

A Y I A A= 3V
WILNE G 7 &2V

FdBo 2 T4 A
HARDERFGRL Y E
HEBBE YRR XY
SHO AL VK —
Wl P oD —H—
HrxozBH

S ey

)&

Soo THfEREZ X
HEAE -5 7L ete.
FiEEffioTH LS

4 Ho PICK UP!

15 e Fe A

FEEDR
<5 L DE#H

7 H DL

o B ST = F 3t 3

=
o R T R 5=

2023H T LERICHFEE
NIEEEE IS EHE
RERzZHRENE Lk, &
FERIGFEIC K B DfBE R
2L, EfED S ORI KT
BEolREEENTVE L

mEE[ i Ic %ic, la/ ERBME=3ADD

B S 05 % B HBEEEE~FH
EE7R T A THRERBEOME AT OWRY = A SABEREES

HINDBZTHDOKEEE LT, 728D N 100 FHDOEMRMNHDE LIz, Wizl

I D e & gD & B R BT WA A R AR STV

AT ICHHERZBI L E Lz, BXET,

\

RBBE /N D B A EAAT &NV ]
BEEIOHNTIZEL) % ThfE
KBEREAINE R C 8 2 R AR REH KRR D35 A DB 10 i
REEE ORI ENE U, AW SRS 255 AT X ERZIERL,
R D B AS HE USRS OTR LR A A KL THWE Uiz, 3013 8 OHEIC
AN ERRDBETICEDVE Lz, §1300 AR HNE LT,

@ SrHIBETOT oM %ﬁﬂs = $§0§Pﬁ7b\ 5
hy TS MEHL > FEERMG
MBORVWERAIC, TELEANR ?W%ﬁ«ﬂﬁﬁ%ﬁ%émbﬁgm
RIS EZIToTWB T — RNV I ZFE BETETCENMIbB 118 it X
\X§m®ﬁéﬁM&Aﬁm%%ﬁﬁ%ﬁﬁ%&éﬁ%@?M%ﬁéh#%%
J1w 8 31 FER ST L E Lz, JIVNREANE B 2 DOFHHNH O F LTz,

3 | Soo City Public Relations,2023.9.Japan

ITHLboh7Tu

L omHOERE | EReamstnAHEELE - BLEE
@m@ 33 - DS 3 SR E RS

B AT IR S F ARG LSS (2023 T U ERMSO IS NG S X - IKCESXDERE
RZaffENE Lic, MEFEORERFRENINER THA— Lo IeR e 2 OLEHEPBERORHICK E
<O E BCHRMZ ENTOVE L, BRER O [ E HEFEIRBIC K 5Bk UZHEE L X LTz,

Eﬁ%mﬁﬂi’)tqﬂﬁ =2 ZHEBRANIR

@ ST PR AEDDH B LR ~SHRA % 58

IRICTFIVATHME NG Z T E—T—)L R Hy T 2023 DHANRE THRT PR AfEDHR 7158
FAERTD D ERESRAETIKN 40kg 22 U X Ulc, HREFR TRERZBXTHAREZ LAY
HEWRETED XSICHRD I ) LRfLE LT

‘#5@& %&mamn %' A

Bt cE—O

B R 1R - B4 %R BAMA TEX R FhfE
TARFTAT & TR 5 ERE B ATIHTRLI &I A — b3 RICERE S T B T —
FLORDHBEEN, 5 2OFRRHICHRY  Hh 7 EZBRMHES N 2EDD 104 ADA—
SRR NE L, IS= N T DINA S —TMEED E Lo

HERRE T

Soo City Public Relations,2023.9.Japan



5

I LD

ééé&kﬁiﬁUwﬁw
KPS - AEBT4ESD HE ) LB

BBIAPRLIUGHOHET (52T ERBEDD ] - ELHT LY X—BHY T [TehEEHED | B
ZTNTNAFSDICHBEINE L, 2HREBZDATICEDWVEIRDIEARZRHE LA TOVE L,

LV ummscarormRRRUSERARBO | —
. EIET SR AT = hi ¥

#1475 -

o E P 1
SEEA - ILEA - BREA
RKSHR—25TH

KEBE R L2EARTLEUAE YRS

B A HEIEE D SER U AR, KB 2EVEMH R—KEONES « 6 4 ERIECHILFESA
SSEBFIC L IBYIR OERAE R L LR L. B DER, ATy 7Yy 7V TREBREAN S i, BAEHE A
BT B IR AT B 1 DR i LE Lse 9L ATy 2 R7 TABE A BRE ART I3 AHE L E LT,

KA EBEXL

o ' w
Vst s e BT e B0t L

N - KfEIVHILE Y M

8 NP R-EPT I AN S o3 3% é?#ﬁ%#ﬁk%f@
KEHE &S ERYRE
AHI6E 11 ARG TETAREI IV AT ML DSFRBUOEESE 51 278 TEE TS
REHNEE T B @V FEERZIER L, KER TARE /N5 FEOBIRSAD 2 HilH, K& 34E0D
(BT ENBNIRGT Bl s LE Ui HBd T T AN 8N AHDBEIHZ MW LE L,

Soo City Public Relations,2023.9.Japan

REDNZETHIC
SHENR BBEATERE

KENTE R EZ 3] 12 fEZ2 D 5 bR
FEZERZARZ 2HFHFDHZER T AN, &
A DR ZEENE L,

.'r{%;‘

ANIEHERE ~
ZREBSE

T HIC NSRRI BB S N iAD LB E
ABTER R ENE Llc, HiTRBUEI L
MNEHBER L LTERS B 21T TOET,

i
! i/ 3
A g
A E\ﬂ (1
WJ Lt

WA Bzt T
XY Vv— %R

RAEFERAMED TRAD 2 EEH T U XEA] 12T
TR L= R TR Rl D B T o E N
F L7, #8100 HOEHETHARZDEEX L,

v sag

: L) ',
BEETAEFHEA

ea}zﬁ—yﬁﬁéém%%§%
¥2Y
HRTAR—VHHEZBE L L TEREEREIN
TVWAEHDFEAEHE TR E AR SR
R—IHEHER B ERE 2 ZEINE L,

o) el EREREFRRGREGEA: =
‘Q%?'ﬁnM§E#E$m§ HASRERRERTA

Il

4

< xull il i
BAMBEREZW S D
4 RRBLERGE E S

FUNGEFEBEE IS GRS K L V) o/l
FRHAR R ] A BRSO & fiE L E L
=, A6 4E 4 HP BT —EEEMTONET,

XY 2

£ |
2 o \4
N ;
= .

BERBAINLF
GEEmERE L1

HIRATAT & THEEIS RN M TH N 35
I ENE Uic, SO hhkbh g,
EEDTDETZEA SN L TVET,

Soo City Public Relations,2023.9.Japan

4



