____a ﬂm @ Em LEEQEE TS NSRRI IO RIEIN S WIS WD Q QI Dl S o CREIEED)

HOK0IG HIS QP BRI UIN BVvEes
KHIIE (o TNER) IR (omER) I

H OQE & B
R K

=)
H

# QW E =
=
|

| ¥
E oW BxXE mE oK # R
B A Bl K
S T wK # E R

SIS

R ENEEE B R ERE

N

X

X

®

N

i

CT A RARER

A

fa AT &R
gl
5}
/:/\

b A H X

ﬁ_ a 7 mmmiﬁ% P Tiia
3 ®=EE @R OEN R PR SRS R ol
- 8 WO R I SR REK mOE N D P8 NG

s me B 4 A
S5 i N
B i L

e = A R e
@Eu%im m.@‘.ﬁ/ﬁb@?wia Ui %%m

= | KEWE (omBE®)
SREERE
ERKEH
R
OMMIKEZR)

< ®
I

N

V_VVVVVV

DRR P EEE SN N SE OE K
MNH S e

—~
~
=

THEMTHHOSE O
&
T MY R TR
80
i
3
Pz
=
=
153
Tt
7
Y
¥
3
%,
j,

X

i

b3

B

- HOPH 4 M JIEE AR 35 R A E
T

NN

X
*ﬁﬁ@ﬁ]‘?;ﬁ&l

»

e R
CRRGEECRE

EEME (oMXER)

X
i

JiiE}
o

LR B

i
iy
\VA

v
N S N (18LQ0)
zﬁ o RE PIIPS MHEHHIHGE AN (KHD) |
BRIV T e T

DKMNND | JHHD2 4R H R

; o : :
= Fxﬁmﬂe ........ mm»._._Ew %/_.m ...... _rn_m 1 ,#OZJ Dz Wﬁmk/ﬁ ....... e .................... - ....... xl .......... -

X Er R
e

Rk
ol HE R OR
T
91
%

J\

%

i

28

Soo City Public Relations,August,2010



