v v @ L. A
e Eﬁm% £E U
R i 5 5 S 12 T4
&5 g, K L PN, & LT R
- & K & ki @ THEEMFEE W2 WD
...................................................................... 2,) BEHELTOET,
i E AR OT X OB
T Ve B
HT F P b T P (z
rRALEERE Feg TgUrUEZ
o H R B 5 E kTR T B
R S| A A WE B ORUR R
file WS T W s AL fiw —5
S P = i G A&
B rE ek B Mo IR 7 3 il i B
IS EEey | & B IEESS RN |
KT TATE R T
iEwg ) M Gl wOE N
T F O A P Ve fR b HF O PA
WA AR T 1 B L ok R S P L
FE 72K B
BEE R CHE AR O EE FEH® & LT B
sHE FES M SV BEIY,
AR A" T — = V # 5 &
Iar  Fwy % m Ny S

O o o T I T S & = & s 2N

¥z W

ﬁﬁ%ﬁﬁﬁﬁ%ﬁﬁﬁ
par = e N e i TG
F9:/4ﬁ JEHE%
NIV %
p ??UE ?%%

4
ik

ks LEn [En IEs IFs [Fs ks [En [EL LEs

K R g
oo/ B A
76T O 5 K & A

93948391 83749583788483102779181857792
palibikiche kot /J\*fﬁnﬁ,ﬂ#_;ﬁqﬂ% .............................................
kA
73w g b rE U AT OSROAT B R s

LEn LEn ks

5
=5

2
HF%
HEQ)

—

S[?_{

JJ:JJ:JJ:JJ:mmmJJ:JJ:JJ:JJ:

<$iE%T%ﬂETﬁEﬂiffzﬁéZE
T m#%m#ﬁ

FIAREABERERERTSNE Leh? BIEHIIRAD & |

itick LWHTL72R, Bl 3 HICAEMOWH & 72 5 AR~ |
HAEHE R, —HBABRE Lo T 2 F b 72b |
HOL &L |
B LWARED & RS AE |
Zrolln EEIBRMETLE. FIRAOHSAF =AM () |

BIBALEYTY] &FEErIF T NEL
ol Eb bR RN

TmEstREC

editorial note

Soo City Public Relations,2019.2.Japan

36





