Japic

HEE EY N

Dinnsf
EBF

Jepic of tewn

town
JIIRKRE B HIKRNNKZE BRI A B R E MR T R R
ok R FE L L b E ZARFEINFE  kENEEEBEEE
g % bl i & =k 5o
ek Rk (7 ok o A O s EmAx BAmEmu SR TA Q@
4K = — 5 H K R AT XK B R bl 7T i‘
BR HS 5 @ﬁié
T e JOBE R BERE kK K KK 0w o
W HMEE S S b 5 B BHE s s S E AN
Wy T WF W ONT W MMM T T W BT T Wy AT AT AT AT AT %%g
2 X
e S K2
AMEE ZHE RAEHKEE BT H T H R %iésm
TS E KBS B R %%E
YRk EBE AMASE R KR I 3
B . < B xH IR % A oA — A0 3 A
F BB %é;ﬁk
T T S e o o oo BB R %7 By
mlb b [ e e ] [ O e %H*
T TR T T T T} Wy W WY BT ORT T 3 1B
_ ___ . Ry &
%L;?l
% 3
Sh

ERHEEXELHRE

6 H5H., KAty 2 —T% 14 HEid
WA REHEDTONE LIz, SHE1E 105 7
JE & RSG5 R EED R S N TV E T,
ZEERELTC, Ja—IAVilERZH#T
BRERIBGOE ADY [REICI) TR — MR D &
T LESAFEBRNE U, MK 7RI
[Z—=R—=RNBE L SONIHORKERE) &
U CREnBpaft & ARl &iEMi TN L,

BEZTO BRI A (RBAENAET

Frf )

é%@@ﬁ

HESRE BRI

FMOME L BEERRORBEEEICYIC!

5 H 28 H. WfRATAT THEGE N N EE
& O fESE R A TONE Uiz, O
. AR B HUSERED IR - £B5 3D P
HEH - 2N OFIBICRILT S T &2 HIICHE
BNE L, THXTEAMIZEP R D7)
TP L > TR LD, %I

FEEDHRIULPIERE « fEALICPIT 5T LR EEHIC
ML < W1 U THO #E T EMAREICZE D £ LTz,

e

#&EAﬁhH#l& B
~:mmfmmaﬁ%

ﬁﬂM%l#ﬁ@%E&@ﬂmT®ivT

Soo City Public Relations,2019.7.Japan | 14




15

Soo City Public Relations,2019.7.Japan

5H26 H (H)
%I 2EERRE VORI ¥ T AL B
IN, RIS I50LH7SmMLELE, 2OK
LOBEIE BAIOGLDBIEE, 5 2Ha— X,
SE2 0B BOSMEL VI EREERE XA (75) I
F LD L VRA B LA T8, RSB R
D152 TEFL, ELELE, BFTFED
RELECEBENPRTLE,





