3

04

08
10
11
12
13

14
15
16
17
18
20
25
28
29
30
31
32

33
34
35

CONTENTS

ERHCEEER
FRDARIS

HMEEZLY
HBERERICLY

B | o0 0—h—

KA TRENR - F5E
SKLView

BRXDEH™

ERXE
HATRTHIADERHE - (KRB E
BT - HEEENS T
IO TS A

PICK UP

BHRIBTR

EERIZFTDREER
JLEUNI—F— - BEY
ADEIE - EEEDIRR
HFroRI - BERFEDIESU
FECZELY—
NATUN—h—RIKEEE - ft
FHBUMRR

h o5 —

FEDR

AREEEE - FH

SHRDRM

10 A 11 H. BRI KR
wEXARETITbAEL
7zo ZINE ZRHIE 2 T8E L
TR HEEIMEE, HEUSE
B EDFIRZ TV E Lz,

Soo City Public Relations,2024.1 1.Japan

MEHHSERTHLHEAMXERTROBRIHE
R CRAES NI Lz, BRTARS 24 & - ERHhX
BERHED5 54 80EHLET 78 BNSHLE L
ZEORHZERD . SROFEREMELE LT

E-BOND %)L — 7 C BRI O AR A/ NASER A
B S 5 X S BIHIE AR LSS B 0 F L
Foo [BHRICH -7 HIRE DL D, TR S LEFS
BT g g A EE T A HE | ITTERHSNE T,

wEabiET [BoH] &, KXatF 7725
BHRHX O/ 325%: (K9 6.5 857) ORBKA
PEERESINE L. ZOHEI I8FHTER/NE
HiZ, BEFLFHZERLZDICERD>TVWE L

$, g - X2+ FORCUM Vo N

\ —
BANBERELRRICHTS f
¢ cCMY B EMmEEEL

ﬁhM%EﬁE?%ﬁ(ﬁﬁéﬁﬁ)i\F 5
RO EIRGHAIC IS 3 IS A H &t FORCUM
LREELE L, BRSHEIC L 2 SERE D EES
TSN ABAICRERAEE CEY CHALET,

T 7 FE 4 RICRRRRIC 2 D E R -/
FH7FEOREZFEEL TVE T, /N e
HERZ O TEORUA BB LEEAD?  [a]
BV REN - B IMEEANRTT . o5

R—=A ZAHT7 NERE 6 M EEFE CTHW,
TEZORLFEHZITVE L, BMEOHICADYE
THEEHEZT>-TBD. SFEIEIN 20 50HNT
EEBLE L,

9 A 14-15 HiZATbN 7238 76 BERBERR AR —
YREY Y A—HH T B LI BRMXART -4
PRIFENHRICHRE LE Lz, BRHIXKART—L
DERFIIIAR 56 FLIK 43 FIRD TLT .

BEHIEXTHAIEARERTOROBIAHE
WChHESINK Lz, ERTA2 S5 27 4 - BERERT
DEDS 86 BDEDLET I3/ BMLE L. &
BOXRGERD ., SROFEETIELE LT,

(Att) BERBREMEYG 2 KESE O
10 A2 AEMEH O R EI TR fmaE 21TV X L7z,
COWEENIOA23HD [AEEDH] IZ&DETT
HBNIzBDT, PR L7 ERPSEBSIN TV,

Soo City Public Relations,2024.11.Japan 2



